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Q1 2022 Executive Summary

Investors are divided on stock market sentiment, although the majority feel better off financially
compared to a year ago and most remain confident that they will reach their overall financial
goals.

Key Q1 themes

Forty-four percent of clients have a bearish Q1 outlook on the U.S. stock market
compared to 39% who say they are bullish.

Clients are most bullish on the healthcare sector, followed by energy and information
technology.

Nearly 60% of clients feel better off financially today compared to a year ago.
Ninety-four percent of clients are confident about reaching their financial goals.
More than 50% of clients moved money into individual stocks in Q4 2021; fewer than
40% plan to do so in Q1 2022.

Inflation is the top investing concern for clients in Q1.
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Investors divided on stock market sentiment despite a slight uptick in
bullish market sentiment for Q1

Outlook For U.S. Stock Market
(Single response only; Among Total Sample)
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Q6. Thinking about the next 3 months, which statement best describes your outlook for the U.S. stock market? ©2022 Charles Schwab & Co., Inc. (“Schwab”). All rights reserved. Member SIPC.



Younger investors remain the most bullish by a narrow margin

Young Investors
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Outlook For U.S. Stock Market By Life Stage

(Single response only; Among Total Sample)
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Investors are currently most bullish on the healthcare sector
followed by energy and information technology

Sector Sentiment Over Next 3 Months
(Total Sample)
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Q23A. In your opinion, which term best describes the U.S. stock market for each of 5
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Nearly 60% of clients feel better off financially compared to a year ago

Client Confidence Trends
December 2017 - January 2022
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Q1. In your opinion, is this a good time or bad time to invest in stocks, mutual funds and other equity-based investments?
Q3. In terms of how youare getting along financially, compared to a year ago, are you...? ©2022 Charles Schwab & Co., Inc. (“Schwab”). Al rights reserved. Member SIPC. n
Q4. How confident are you in making investment decisions for your household?



Client confidence in reaching financial goals remains steady

Confidence in Reaching Financial Goals
(Single response only; Among Total Sample)
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Q10. Which statement best describes your confidence in reaching your financial goals?



More than half of clients added money to their investment portfolios in
the past three months

Portfolio Changes - Past 3 Months & Planned in Next 3 Months

(Multiple responses allowed; Total Sample)
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Q5. Which of the following actions have you taken, if any, in the past 3 months? / Q20. Which of the following actions do you plan to do over the next 3 months?



More than half of clients moved money into individual stocks in the past
three months

Portfolio Changes - Past 3 Months & Planned in Next 3 Months

(Multiple responses allowed; Total Sample)
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Q5. Which of the following actions have you taken, if any, in the past 3 months? / Q20. Which of the following actions do you plan to do over the next 3 months?



Nearly one iIn five clients say inflation is their primary money and
Investing concern

Primary Concern About Investing
(Single response only; Among Those With A Concern)
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Q7. What is your primary concern around money and investing within the next 3 months?



Methodology and Respondent Demographic Profile

Methodology
This data is collected quarterly via an online survey of clients with retail assets of at least $2,000.

* Note: There is oversampling to achieve adequate sample sizes for sub-group analysis, and then application of a weighting scheme to
create a total respondent population that is representative of Schwab’s client base. Counts noted below are prior to weighting to show the
sample sizes used for the subgroup analysis.

« The data was weighted by Life Stage and Investible Assets/Affluence to reflect the Schwab client population.

* Q1 study was fielded at the beginning of the quarter: January 5-16, 2022.

Gender Affluence Active Trader

Male 776 (72%) | HNW ($1M+) 135(13%) | Active 463 (43%)

Female 258 (24%) | Affluent ($250K-<$1M) 168 (16%) | Not Active 615 (57%)

No answer 44 (4%) | Foundational (<$250K) 775 (72%)

Life Stage Financial Consultant Employment Status

Younger Investor (<40) 276 (26%) | Relationship Employed full-time 622 (58%)

Mid-Life (40-55) 352 (33%) | Has Financial Consultant 150 (14%) | Employed part-time 0 (3%)

Mature (55+ not retired) 263 (24%) | Does not have Financial 928 (86%) | Self-employed 107 (10%)

Retired 187 (17%) | Consultant Retired/semi-retired 224 (21%)
Other 5 (5%)
No answer 0 (4%)

Sample sizes for respondents who were asked the Investment Sentiment section of the survey (n=1,078)
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Disclosures

About Charles Schwab

At Charles Schwab, we believe in the power of investing to help individuals create a better tomorrow. We have a history of challenging the
status quo in our mdustry, innovating in ways that benefitinvestors and the advisors and employers who serve them, and championing our
clients’ goals with passion and integrity.

More information is available at aboutschwab.com. Follow us on Twitter, Facebook, YouTube, and LinkedIn.

Brokerage Products: Not FDIC Insured = No Bank Guarantee = May Lose Value

Through its operating subsidiaries, the company provides a full range of wealth management, securities brokerage, banking, asset
management, custody, and financial advisory services to individual investors and independent investment advisors. Its broker-dealer
subsidiaries and their affiliates offer a complete range of investment services and products including an extensive selection of mutualfunds;
financial planning and investment advice; retirement plan and equity compensation plan services; referrals to independent, fee-based
investment advisors; and custodial, operationaland trading support for independent, fee-based investment advisors through Schwab
Advisor Services. Its primary banking subsidiary, Charles Schwab Bank, SSB (member FDIC and an Equal Housing Lender), provides banking
and lending services and products. More information is available at www.aboutschwab.com. Follow us

on Twitter, Facebook, YouTube and LinkedIn.

TD Ameritrade, Inc. and TD Ameritrade Clearing, Inc., members FINRA/SIPC, are separate but affiliated companies and subsidiaries of TD
Ameritrade Holding Corporation. TD Ameritrade Holding Corporationis a wholly owned subsidiary of The Charles Schwab Corporation. TD
Ameritrade is a trademark jointly owned by TD Ameritrade IP Company, Inc. and The Toronto-Dominion Bank.
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